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By integrating Google Ads with CTM’s call tracking and ROI 
reporting, marketers can truly see the entire length of the sales funnel. 

The result is a more data-driven marketing strategy that creates better 
leads, more conversions, and higher revenue.

Our new direct integration allows you to seamlessly optimize 
campaigns around conversions, such as calls, form fills, sales, and 
appointments, within one platform.

The Value of Google Ads Direct Connect

http://www.calltrackingmetrics.com/products/call-tracking/
http://www.calltrackingmetrics.com/products/reporting/roi-reports/
http://www.calltrackingmetrics.com/products/reporting/roi-reports/


What’s New BENEFITS OF GOOGLE ADS 
DIRECT CONNECT

No Analytics middleman! 

Trigger-based conversions!

Conversions for click-to-calls!

Connect on the agency level!



Agency Level Connection



Agency Connect https://app.calltrackingmetrics.com/agency/googleads

https://app.calltrackingmetrics.com/agency/googleads


● Connect at the Ads Manager account level

● Map and connect multiple sub-accounts 
with one click with automatic match

● Set attribution preferences 

● Add admins to weekly report

Agency Connect



True Bi-Directional Communication



True Bi-Directional Communication 

NEW! GOOGLE ADS DIRECT CONNECT

Pings Ads directly for both GCLID and 
call extension campaign attribution. 

Controls conversions sent for both sources.

Can automate call sales for both sources.

GOOGLE ADS SCRIPT (LEGACY VERSION)

Pings Ads hourly for calls data that 
Google Ads has tracked.

If a match is found, Google passes 
us campaign attribution.

CTM does not influence the conversion.

Cannot automate callsale conversions 
for ad extensions.

Direct communication with Google Ads API, no need for Analytics to chaperone the transaction



Trigger Based Conversions



Conversion Triggers 



● Pre-set Triggers

● Auto-creates 2 conversion actions in Ads

○ No need for Analytics to 
micro-manage the conversions! 

● The entire process is built in CTM

● Additional conversion actions available in 
dropdown menu

Conversion Triggers



Diagnostic Reports & Logs



Diagnostic Reports & Logs



IDENTIFY ADS ACCOUNT-WIDE KEY METRICS:

Call through rate

Cost per Call

Number of Tracking Numbers assigned

Number of Target Numbers recognized

Landing pages checked

Pages with errors

Diagnostic Reports & Logs



IDENTIFY LANDING PAGE KEY METRICS:

Source Name

Clicks

Calls & Call through rate

Cost & Cost per Call

Errors found on page:

No Tracking Number Displayed 
Missing Tracking Code
New Target Number Detected

Diagnostic Reports & Logs



Conversion Name & Value

Conversion Time

Call ID & GCLID

Processed Time

Status Message

Logs



Live Demo



Keep all previously configured “Googly” 
integrations

Remove the imported Google Analytics 
conversion from Google Ads

Or set each call extension conversion 
to “none.” 

Create a second conversion trigger for 
CallSales. (If you’re doing this, create new 
conversion actions to map to in Google Ads)

Best Practices



Plans and Pricing

Business
Get started with call 

tracking and 
automation

$39

Marketing
A digital marketer or 

agency’s secret 
weapon

$99

Contact 
Center

Power your workforce 
communications

$299

Professional 
Services
Our consultants work with 
you to understand your goals, 
then take on the work needed 
to set your account up for 
success.

Custom plans available to support 
new and existing customers. 
Contact 
sales@calltrackingmetrics.com 
to learn more!

mailto:sales@calltrackingmetrics.com


Questions?
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